What is Google AdWords?

Google AdWords includes two different types of advertisements:

1. Search Advertising: presents a Google search listing ad to customers searching for keywords that
you target (what most people think of when you say AdWords)

2. Display/ Banner Advertising: presents an image/banner ad to customers based on their location or
retargeting (people who already visited your site)

These instructions are focused on Display/Banner Advertising as we believe they will deliver better results
than Search advertising.

Why use Google AdWords

Google advertising allows you to promote your practice on the Google display network which
incorporates about 90% of web pages worldwide. Whether you’re looking to attract new website
visitors, grow online sales, get the phones ringing or keep customers coming back for more,
Google AdWords can help.
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1. Setting up a Google Account

If you already have a Google Account please skip to Step 3

Go to www.google.com.au

In the top right hand corner, click on the|9—box grid icon F
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http://www.google.com.au/

The following page will display on your screen.

Click theSign In icon

Google

My Account

GMei’u

Welcome

Control your Google experience, all in one place

My Account gives you quick access to settings and tools for managing your Google experience on products like Search and Maps. You can manage some privacy settings
now, and access even more privacy and security controls if you sign in or create a Google Account.

SIGN IN or CREATE YOUR GOOGLE ACCOUNT

@ Sign-in & security > & Personal info & privacy > £ Account preferences >
Control your password and account-access Manage your visibility settings and the data we Set language, accessibility, and other settings that
settings. use to personalise your experience. help you use Google.

Signing in to Google Tools that you can use now Language & Input Tools

ClickjCreate Account

Google

One account. All of Google.

Sign in with your Google Account

Enter your email

Need help?

Create account

Cne Google Account for everything Google
G~MmBOL * > @
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Fill out all required fields

*Helpful Tip: If your email address is NOT a gmail email simply click on [l prefer to use my current email address’

Name

First Last

Choose your username

| prefer to use my current email address

Create your Google Account

Name

Choose your username

| prefer to use my current email address
Create a password

Take it all with you

. el Confirm your password
Switch between devices, and pick up wherever you left off y :

Birthday
Month -~
Gender
lam... -

Mobile phone
B - +61

Once complete, Google will ask you to verify your email address. This screen will appear and you will be sent an email to
your nominated email address.

Google

Verify your email address

You're almost done! A verification message has been sent to

marketing@provision.com.au.

Just check your email and follow the link to finish creating your Google Account. Entered the wrong
address? Change your emai

Can't find the email? Resend verification email or visit the help center
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Once you receive the verification email, simply click on theJURL link provided

Message Adobe PDF

} E g 3 Rules + W Find
@y 1gnore x & a8 (£ B2 Meeting [} woodBag, Pouc... i) To Manager 3 [ Rules . aa @4 Fin Q
,'gaTeam E-mail \f Done @OneNute I-.-%Relatecl‘
~ Delete Reply Reply Forward B - - 2 Mark Categorize Follow | Translate Zoom
&Junk Al g Mare (4 Reply & Delete ‘7 Create New = (] Actions * | Unread 2 Up~ > l3 select -
Delete Respond Quick Steps [F] Move Tags [F] Editing Zoom

@ Extra line breaks in this message were removed.

From: account-verification-nareply @google.com
To: Marketing at ProVision
Cc
Subject: Google Email Verification
Hi, Amanda --

Welcome to Google!

https://accounts.google.com/VEH?c=CKLAg5]Du9aj7QEQI9C3gIX6va IAQEhI=en

If clicking the link above doesn't work, copy and paste the url into a new browser window.

For questions about your account, you can always visit the Google Accounts Help Center at https://support.google.com/accounts/

Enjoy using your Google Account!

This is a post-only mailing. Replies to this message are not monitored or answered.

You have now created your personal Google Account!

Go gle amanda 3 © °

Access apps, check notifications, and edit
your account

Welcome, Amanda

Thanks for creating a Google Account. Use it to subscribe to channels on YouTube, video chat for free, save
favarite places on Maps, and lots more.

Continue to New Service

GMBROL M E
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2. Setting up Google My Business

You have now created a personal Google Account. In order to create advertisements for your practice you need to

create a Google My Business account that is linked to your personal Google Account.

To set up your Google My Business, click on the9-box grid iconlagain and then click on|[More.

Google

Welcome, Amanda

Thanks for creating a Google Account. Use it to subscribe to channels on YouTube, video chat for free, save
favorite places on Maps, and lots more.

Continue to New Service

G ™

Click onIEven more from Google

Google

Thanks for creating a Google Account. U

favorite places on Map!

Continue to New Service

Click onIGoogIe My Business

Google

About Google  Produsts

o~ Web Search
%7 Search billions of web pages

Toolbar
Add a search box to your browser

Mobile

! Mobile
Get Google products on your mobile phone

; Search for mobile
Search Google wherever you are

Business

AdWords
Aftract more customers and ol pay for results

2 o

s it to subY

6
w

) Google My Busines:
Make sure your business looks great on Google Search, Maps and
Google+ for free

[come, Amanda

2 to channels on YouTube, video chat for free, save
d lots more.

Now you can create shortcuts for easier navigation across your faverite Google products. Show me how

Google Chrome
A browser built for speed, simplicity and security

Bookmarks
Access your bookmarks and starred items

Maps for mobile
View maps. your location and get directions on your phone

Google Apps for Work
Get email, docs. storage and more, customized for your business

AdSense
Create online revenue today

Access
your ag

Google+

Access
your ag Gmall

G

Google+

Even more from Google|

Search Maps
' i
Play News

Drive Calendar

Translate Photos

Amanda Hi O o

< &

Drive Calendar
Translate Photos.

Docs Books
Contacts  Hangouts
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It’s time to link your Account to your Business

Click on]Get on

Google

8e found Connect with customers Manage easily

New - Google My Bu

Get on Googl

N
Signe?

FAQ

et your business on Google for free

ss connects you directly with customers, whether they're looking for you on
Search, Maps or Google+.

Get on Google
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48 %Kk Ak 9 Google oviens
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IF GOOGLE DOES NOT KNOW YOUR BUSINESS - Please follow the steps below

It is possible that Google will not know your business. If your practice does not show up as an option, hit enter and you
will see something like this display.

We could not find Pixelmark Business Solutions

Make sure your search is spelled correctly.
Try adding a business name and full address including city,
state, and zip code

I've correctly entered the name and address

Let me enter the full business details \

If this is the case click on the second option, [I've correctly entered the name and address’

Google will walk you through how to locate your business and the setup process.

Once you have created your Google My Business, you need to Verify your business. This involves requesting a postcard
to be sent to your practice with a verification code. This is because Google My Business is only for bricks and mortar
businesses, and sending the postcard by mail helps to verify that you have a physical location.

Please follow the steps below.

Computer

If you're returning to verify after creating your page, visit Google My Business [, choose the business you'd like to
verify, and click Verify now.

1. On the postcard request screen, make sure your address is displayed accurately. You can also add an Optional
contact name to help your postcard reach you.

2 Click Send postcard,
3. Check the mall for your postcard—it should arrive in one to two weeks

4. When you receive your postcard, enter your verification code into your dashboard
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3. Setting up Google Adwords

Please note that when you are initially setting up Google Adwords/advertising there is a four step process that can take
between 20 — 30 minutes. Try set aside enough time to complete this in one sitting. Once you have set up your Google

AdWords account, all future activity will not be as time consuming.

e Registering

e Setting up a campaign
e Setting up an Ad Group
e Setting Up your Ads

If you are not already signed in, Go to www.google.com.au and press Sign in

To set up your Google Adwords, click on the|9-box grid icon againjand then click on

Google

Access
your ac

Welcome, Amanda

Thanks for creating a Google Account. Use it to subscribe ta channels on YouTube, video chat for free, save
favorite places on Maps, and lots more.

Continue to New Service

GMROGLI?HE

Click onIEven more from Google

Google

Access
your ac

lcome, Amanda

Thanks for creating a Google Account. Use it to SUBS&GE to channels on YouTube, video chat for free, save

Google+

Gmail

S

Google+

L3

Shopping

=l

Blogger

Even more from Google|

~ W
7 Ml
Search Maps
[ 2
Play News
&
Drive Calendar
& ¥

Translate Photos.

Amanda H O o

Drive Calendar
B @
Translate Photos

Docs Books
Contacts  Hangouts
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http://www.google.com.au/

Click onfJAdWords GET STARTED|

y
AdSense

Advertise to peopj the moment they

search for vihat you offer. placing ads on your site.

€ Platforms

ESTIMATEO EARNNGS  PAGE

p:Jul14-Aug12 /

caens

em
247 0.27%

SUPPORT

SUPPORT GET STARTED ~

GET STARTED ~

Click

Google AdWords

Overview Benefits Howitworks Costs Get started

Get your ad on
Google today

Be seen by customers at the very moment that
they're searching on Google for the things you offer.
And only pay when they click to visit your website or

ree phone support: 1800 988 571 *

A free, simple way to earn money by

Grow your business

Analytics

Gain customer insights across your

GET STARTED ~

Google

Tody

Audience overview

e

49.4K

— sers ver time <

AQ A7

channels

sesow D

71.6K 6.2K

SUPPORT

Google My Business

Get your business info to show up on
Google Search and Maps

Jackalope Brewing Company

KAk 1S revems

GET STARTED ¥ SUPPORT

Already a Google AdWords customer? Sign in

Cafes near Bondi Beach|

Bondi Beach Cafe

cafe example-business.com

Great food & coffee. The perfect way to start your day.

Fill in yourlemail address and your practice website URL.|CIick|{es, | want personalised tips...l

A Google AdWords

Billing

@ About your business Your first campaign

Welcome to Gogle AdWords!

n up and start advertising in just
h AdWords ? Skip the guided s;

Well help you
Experienced

l Yes, | want Eevsbnal\zed Uﬁs and recommendations to \mﬁrb\/e mx ad ﬁerfbrmance I

No, | don't want personalized tips and recommendations to improve my ad performance.

marketing@provision.com.au

For fiee support call: 1800 056 218
More international numbers.
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When creating your AdWords account, Google, makes you create your first Search advertisement (text). We primarily
want you to create and implement display advertisements (image) rather than search as we understand they will deliver
better results than text only ads for your practice. You need to create this advertisement in order to set up AdWords but
you will be cancelling it once your account is working.

Please remember you are setting up a dummy advertisement only.
This advertisement will be deleted once your account is live.

Follow the steps below;

A Google Adwords

@ About your business © Your first campaign Biling Review F"’”EE’?gfg”;’t‘:r:!“liz‘“n“j:;::

Your first campaign
A cam paign focuses on a theme or a group of products. To create a campaign, you'l sef a budget, choose your audience, and
wiite your ad. Keep in mind, you wont be charged for selecting options, and you can always make changes later

1. Decide how much to spend

Your budget Set your daily budget

2. Choose a target audience

Locations Australia
Networks Search Network, Display Network
Keywords Select your keywords

3. Set your bid

Bid AdWords automatically sets your bids to help get as many clicks as possible within your budget

4 Write your ad

Text ad Write your ad

Fill in Your Budget

A Google AdWords

per Pay. Click Save. Note, this figure is inconsequential as we will delete this ad before it becomes live.

@ About your business © [rour first campaign Billing Review For free supporteall: 1800 056 218
: More international numbers

Your first campaign

A campaign focuses on a theme or a group offproducts. To create a campaign, you'l set a budget, choose your audience, and
write your ad. Keep in mind, you won't be charfled for selecting options, and you can ahways make changes later

1. Decide how much to spend

Your budget Specify how muck on average, youd like to spend per day. You're charged only when Daily potential reach
someone clicR\lur ad. Search Network
4K+ impressions

| per day

unt. The currency type (AUD) will be set for your entire

ﬂ Caneel

Location: Select your|State or region| Click Save. Note, these details are inconsequential we will delete this ad before it becomes live.

2. Choose a target audience

Locations All countries andfeniteries Australia

® Let me choose

~’ Calculating...

argeted localions emove al

South Eastern Suburbs, Victeria, Australia - ity
region

Remove | Nearby

Victoria, Australia - state 3,760,000

Remove | Nearby

Advanced search

n Concel
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Networks: Selec

Display Network

Networks Sites that sho

Search Network
ncludes Google sea

sites that usi

W your 3t

ong with their own search results, new

articles or other content

Click Save. Note, these details are inconsequential we will delete this ad before it becomes live

[+ Display Network
n s ( ontent site
artners that sh

27+ clicks
1K+ impressions

Cancel

Keywords: You will see a list of suggested words, not all will be relevant to your practice. If you like you can delete any

words by clicking the cross

Keywords

Keyword

contact lenses

optometrist
contact lens

ophthaimol

Click Save.

Add around 15-20 keywords.

These are the seath terms that may trigger your ad to appear next to search results

Search popularity 7
368000
301000
74000
¥ 165000
165000
110000
110000
14800
60500

33100

Cancel

Note, these details are inconsequential we will delete this ad before it becomes live

ential reach

rk only

Search

27+ clicks
2K+ impressions

Add

Text Ad: In Landing Page, type your website URL. You can then copy the text provided below:
Note, these details are inconsequential we will delete this ad before it becomes live

Book a 360 Degree

Comprehensive Eye Consultation

Click Save

Text ad Landing page

hitp:/fwra. provision.com.au
Ad

ProVision

Wi provision.com.au

Book a 350 Degree

27+ clicks
2K+ impressions

ProVision
‘W provision com.au
Book a 360 Degree Comprehensive Eye Consultatic

Comprehensive Eye Consultatior| 5

Tips for writing your ad
+ Include a call to action

- Highlight what makes your business

product or offer unique

+ Include prices, prometions, and

exclusives

« Match your ad to your landing page

ﬂ Caneel
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Click|Save and Continue | Note, these details are inconsequential we will delete this ad before it becomes live

For free support call: 1800 056 218

@ About your bifiness € Yourfirst campaign Billing Review [P —————

Your first fampaign

A i on a theme or a group of products. To create a campaign, youll set a budget, choose your audience, and
wiite your ad Keep in mind, you won't be charged for selecting options, and you can always make changes later.

1. Decide fow much to spend

Yourjbudget AS$10.00 per day tential reach
h Network only
2. Choos f a target audience 27+ clicks
2K+ impressions.
Loghtions South Eastem Suburbs, Victoria, Australia; Victoria, Australia
Nefworks Search Network, Display Network

Hywords optometist ophinaimology cataractsurgery
oo oreres

3. Sefyour bid

Bid AdWords automatically sets your bids to help get as many clicks as possible within your budget.

4 vfite your ad

Text ad

v

Fill in your practice details; name, address, contact details, credit card details. Click Save and continue.

This will be used for future campaigns

ProVision
i provision.com.au
Book a 360 Degree Comprehensive Eye Consultatic

A Google AdWords

& About your business & Your first campaign © Biling Review

Billing

Set your preferences for how youll pay for your ads.

Country BE Austraia B

Accounttype 7 @ Business

Individual

Name and address © .,

Name

Primary contact ?

Name

Phone number

marketing@provision.com.au

What you pay with (7 Credit or debit card

name

[ Credit or debit cargfaddress is same as above

Introductory offer

Ind me AdWords promotional offers, invitations
o try new features, and Google surveys.

(GMT+10:00) Easter Time -M... &

Time zone applies tgjfwer entire account and cannot be changed later.

13 |Page



The next page provides you with all your campaign details.

A Google AdWords
@ About your business

@ our first campaign & By © Review

Review

Daily potential reach Bid and budget

e Img

ids 1o help get

27 Clicks

A$10.00 daily budget

Locations Networks
South Eastern Suburbs, Victoria, Australia (city Search Network

region) Display Network
Victorla, Ausiralia (state)

Your ad

ProVisien

omprahansive Eye Consultat

Billing profile Billing preference:

Provision
Provision Eyecare Pty Ltd
92 Peters Avenue
Mulgrave VIC 3170
Australia

(GMT+10:00) Eastem Time - Melbourne, Sydney
+61 3 8544 3900

marketing@provision. com.au

Carefully read the following terms anggfonditions and click the checkbox below to agree.
(Printable version)
FOR NON-INFRINGIENT, SATISFACTORY QUALITY, MERCHANTA

¢ AND FITNESS FOR ANY PURPOSE. TO
AFFILIATES. 44D PARTNER PROPERTIES ARE PROVIDED

OF GOOGLE. ITS AFFILIATES OR G

R RIGHTS AND REMEDIES AND IMPLY TERMS INTO
THAE TERMS THATCANNOT BE EXCLUDED. THQ#E RIGHTS. REMEDIES. AND IMPLIED TERMS ARENOT
£p(CLUDED BY THESE TERMS. TO THE EXTEN#HAT THE RELEVANT LAWS PERMIT GOOGLE TO LIMIT THERR.
DPERATION. GOOGLE 'S LIABILITY UNDER 0 SE LAWS WILL BE LIMITED AT ITS OPTION. TO THE SUPPLY OF THE
SERVICES AGAIN. OR PAYMENT OF THE (8T OF HAVING THE SERVICES SUPPLIED AGAIN,

I  Yes, | agree to the above terms and wﬁs I

You now have an AdWords Account. To enter your account click on|'Go to your account’

A Google AdWords

Congratulati
Ad

You've taken yo!
While we're approyj

Get to know your accg,

Visitthe 5 key areas in your,

your ac

Agree to the terms and conditions

andIcIick Finish.

Talk to an expert

ds account Call 1800 056 218 for free advice on customizing
count

S on your new

rds account!

irst step towards reaching new customers.
your ad (which takes about a day), take these next
teps to help you get the best results.

° Start your guide to AdWords

Follow our customized, steps-by-step guide o
reach your advertising goals
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All campaigns

All campaigns

All but removed campaigns Segment Filter

Clicks

None

Columns

Edit Details

Campaign

Bid strateqy

Automate
Budget

| ‘Welcome to your AdWords account!

“You want your first campaign to be a success, s
let's go over the five key things you'l want to look at
once your ad starts running.

m Goneel

A$0.00/da

x

paign subtype c

Impr &

A$0.00

A$0.00

A$0.00

A$0.00

Labels

The first thing we need to do is remove the dummy search advertisement (text) campaign we just created. You will see

your campaign displayed in the table.

Select the tick box next to your campaign.

A Google AdWords ~ Home  Campaigns ~ Opportunities  Reporis  Tools
g All campaigns
| All campaigns Campaigns | Adgroups | Seftings | Ads  Keywords | Audiences Dimensions  Display Network | ¥
@ campaign #1
@ campaig Al but removed campaigns - Segment -~ Filter + || & || Findcampaigns O  View Change History
Mcicks v | vs  Nonew Daily +
Campaign Budget 7 Status Campaign type 7 Campaign subtype Ciicks|7 & Impr. 7
o [ campaign#1 AS10.00Kay  Eligible Search Network with Display Select Allfeatures. 0 0
Total - all but removed campaigns 0 0
Total - Search AS0.00/day 0 0
for some metrics. Learn more
©2016 Google | Editorial Guidelines | Privacy Policy
A Google ANWords ~ Homs  Campsigns ~ Oppotunifles  Reports  Tools
All campaigns
| All campaigns Campaigns | Adgroups | Seit§gs | Ads  Keywords  Audiences = Adextensions  Dimensions | Display Network ¥
@ campaign#1
@ campaig gl but removed campaigns ~ gment~ | Fiter~  Columns + I || & | Findcar O View Change History
None v Daily +
ils v | Bidstategy Automate~  Labels v
V1 . ce ® Enable Budget 7| Status|? Campaign type 7 Campaign subtype Clicks 7 & Impr. 7
M e Dause AS10.00/day Eligible Search Network with Display Select All features 0 0
0 ]
Change budgsts
To 00iday 0 o
Copy cuic
Paste civ
Download spreadsheet
Upload spreadsheet
Learn more.
Recent bulk edits
©2016 Google | Ediwnarcuwennes 1 rivacy roncy
[ + caurmin - | Details +  Bidstrategy - Automate ~
. Campaign Budget 7 Status 7 Campaign type 7 Campaign subtype. Clieks 7 & impe 7 CcTR[7
You don't have any enabled or paused campaigns. Click "+ Campaign” above to create one,
Total - all but removed campaigns 0 0 0.00%
Total - Search AS0.00/day 0 0.00%

cR 7

0.00%

0.00%

0.00%

cTr[?

0.00%

0.00%

0.00%

Avg.CRC 7

AS0.00

A$0.00

A$0.00

Avg.cPC 7

A$0.00

AS0.00

A$0.00

Avg.CPC?

a

AR

Last7 days: May 18,2016 - May 24,2016 ¥

Cost 7

AS0.00

A$0.00

A30.00

Avg.Pos. 7| Labels|?
00 -
0.0
00

Showrows: 50 ~| 1-10f1

A

Last7 days: May 18, 2016 - May 24,2016~

Cost 7

AS0.00

A$0.00

A30.00

Cost 7

A$0.00

A$0.00

Avg.Pos. 7| Labels 7

Show rows: 50 v | 1-10f1

Avg.Pos. (7] Labels 7



4. Preparation Checklist: Google Display Campaign

Before we jump straight into creating an advertisement you need to think about your objective for this Google
Campaign. What message do you want to communicate? Would you like to direct potential patients to your website or
to call your practice or both?

You then need to find the imagery you would like to use and think about your budget.

Objective: What is your objective? Perhaps to grow your database.

Campaign Message: your campaign message could be one of the ProVision campaigns, for example Preventative Eye
Care or Digital Eye Strain. You could also decide to create your own campaign messages within your practice.

Imagery: There are a few different things to consider and ensure when selecting imagery for your Google Display
Advertising Campaign.

- Image Sizes

- Image Sizes Quantity
- Finding Imagery

- Logo

Image Sizes: Google have a list of available image sizes for display advertising. For a full list and break down of each size
click this link: https://support.google.com/adsense/answer/6002621?hl=en

Each advertisement size has advantages and disadvantages. For example some will be placed on websites that are
deemed as cheaper positions. Others are a very popular size, so there are a lot of available advertising spot; however it
is a very small size. Others are quite large in size but there aren’t many available spots. We recommend using 970 x 90px
and 300 x 250px as they are two top performers.

Image Size Quantity: To achieve the best results it is ideal to have at least 3 different advertising image sizes within one
Google campaign ad group. This will ensure you don’t miss out on an opportunity.

For example, you only have 1 image in your ad group that is 160 x 600px in size. A website that fits your targeting has 2
templated advertising spots, however, these spots are for 970 x 90px and 300 x 600px. Although this website fits your
targeting and budget it does not fit your 1 image size and so you would have missed out on that opportunity.

Finding Imagery: ProVision have created a campaign drop box link which provide you with a number of different Google
advertising image templates in a large number of sizes. Simply enter the drop box to browse an array of templates.
There are two different image files that are available to you from ProVision: JPEG and GIF

- JPEG: this is a basic image file

- GIF (preferred): this has 2 (or more) different images that flick back and forth every 3 seconds. This allows us to
grab attention with the animation and also to communicate a longer message in a small space. In ProVision
testing, GIFs achieve double the clicks and results than a JPEG file.

Logo: You must have your logo on your Google display advertising image. Google wants to make sure that the
advertisement created has relevance to the website it is being linked to. The only way for Google to know if this is the
case is to link your advertising image with your website using your logo graphic. Once you have selected an image,
whether it is from ProVision’s campaign drop box or your own image, please make sure to add your logo or contact the
ProVision marketing department to add your logo to a ProVision Campaign advert; if Google does not find relevance of
your advertisement to your website your ad will not be approved.

Simply enter the dropbox, select the image design, message and sizes you are after and email
marketing@provision.com.au to request the addition of your logo on the image. ProVision will provide you with the
image files (JPEG or GIF). You should then save them on your computer in a place that will be easily accessed when
creating your advertisement.
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Budget: Google Display advertising works on a pay per click basis. This means you will only be charged when someone
actually clicks on your advertisement. Google allows you to set two different budgets to manage these costs:

1. Daily Budget (how much you are willing to pay per day)
2. Cost Per Click (how much you are willing to pay per click on your advertisement)

Daily Budget: You need to decide how much you are willing to pay on clicks in total per day for this campaign. For
example you could say your maximum budget per day is $10. This means Google will display your ad until you have
spent $10 per day and then stop showing your ad for the day. If you are not sure how much to spend initially we
recommend between $5 to $10 per day and then experiment from there. You are able to edit your budgets easily after
you have created your advertisement.

Something to be mindful of, Google may charge you up to 20% more than your daily budget on a given day if your ad is
doing well. It will, however, ensure you are charged your daily budget at the end of the month. For example, if you are
on a $10 per day budget, you may be charged $12 for one day but the next day you will only be charged $7 and so on.
By the end of the month you will not be charged more than $310 (31 days x $10).

Cost Per Click: you can choose how much you pay every time someone clicks on your advertisement. We recommend
starting at a limit you are comfortable spending, around $1 per click. Then continue to adjust the cost as you monitor
your ad’s performance. If you enter a Cost Per Click (CPC) bid limit that’s too low, your daily budget may not be used up
completely or your ad may not show at all. If this happens, increase your CPC bid limit and keep experimenting.

For example, if you set your daily budget to $10 per day and CPC to $1 you should expect around 10 clicks per day.
Remember both these budgets are a maximum, this doesn’t mean it will definitely reach your maximum. Your daily
budget may not be met if your advertisement is not getting clicked on. This could be due to your CPC being too low.
Your CPC is also a maximum. You may allocate $1 per click, however, the website that your advertisement is displayed
on may not be worth that much. In this case you may only be charged $0.50 for that click.

Preparation Checklist — Google Display Advertising

Before you place your ad, make sure you have checked off the boxes below:
[ ] Iknow what my objective is
[ ] Ihave selected a campaign message
| have contacted ProVision to organise JPEG or GIF image files with my logo

| have saved the 3 or more image files provided by ProVision to my computer

O O O

| have decided on a daily budget and a Cost Per Click Budget

You are now ready to place your first Google Advertising Campaign!
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5. Creating a Google Display Advertising Campaign

A Google display ad has three umbrella sections. In order for you to better understand the creation process we will first
take you through these sections briefly:

- Campaigns
- Ad Groups
- Ads

Campaigns: This is the area where you will manage and create an advertising campaign. For example, the Digital Eye
Strain Campaign. You will set your daily budget for the campaign in this section. All information regarding your

campaigns will be displayed under the following tab:

AGoogIeAdWords Home Campaigns Opportunities  Reports  Tools G oA

All campaigns Last 7 days: May 18, 2016 - May 24,2016 ~

All campaigns
I =y s | Seitings  Ads | Keywords | Audiences  Ad extensions Dimensions  Display Network =

No matching campaigns
All but removed campaigns Segment~ | Filerv  Columns v PRI Q| View Change History

Ad Groups: This is where you create a message group. For example, you have the campaign Digital Eye Strain, within
that campaign you create an Ad Group called Mustard ‘You live in the digital age. Shouldn’t your eyes?’. This is one of
your campaign messages. You could also created another Ad Group within the campaign Digital Eyestrain that is called
Cobalt ‘You live in the digital age. Shouldn’t your eyes?’. You will set your CPC budget in this section. All information
regarding your ad groups will be displayed under the following tab:

AGoogleAdWords Home Campaigns  Opportunities  Repots  Tools - 48

All campaigns Last 7 days: May 27,2016-Jun 2,2016 ¥

«
All campaigns B
Campsigng| | Adgroups | Settings  Ads  Keywords | Audiences Ad extensions Dimensions Display Network | ¥

Preventative Eye Care Campaign
atrz ! pal Allbutremoved adgroups = | | Segment~ | Fifr- || Colmns~ | | |v | & Q. View Change History

Ads: This is the area where you upload the images for each ad group. You have a campaign called Digital Eye Strain and
an Ad Group called Mustard ‘You live in the digital age. Shouldn’t your eyes?’ and now you are going to upload the 3 or
more image sizes. You will have the same image in 3 or more different sizes and these are your ads for the ad group
Mustard ‘You live in the digital age. Shouldn’t your eyes?’. You can have as many ads within an ad group as you like with
no additional cost incurred. You set the CPC budget with the ad group and you set the daily budget at the campaign
level. These budgets will remain the same no matter the number of ads you have. All information regarding your ads will
be displayed under the following tab:

AGoogleAdWords Home  Campaigns Opporiuniies  Reports  Tools - a ‘n

All campaigns Last7 days: May 27,2016 - Jun2,2016 ¥

All campaigns =
| e Campaigns  Ad groups Ssttmga Keywords  Audiences | Ad extensions Dimensions Display Network

Preventative Eye Care Campaign
a2 Al but removed ads ~ Segment ~ Filter ~ Columns ~ [y Search View Change History
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To create your campaign click o and then select|Dis

AGoogIeAdWords Home  Campaigns ~ Opporiunities  Rej Tools BN )

& All campaigns Last 7 days: May 18, 2016 -May 24,2016 ~

| All campaigns

campaigns | Adgroups #f Settings | Ads | Keywords  Audiences  Ad extensions ions | Display Network |~

No matching campaigns

Allbut removed campal Segment + Filter + Columns + 1z

3

ns Q  View Change History

W Clicks None + Daily ~

Edit - Details + Automate
| Search Network with Display Select Budget 7| Status 7 campaign type 7 Campaign subtype Clicks [7] + impr. 7 cTR 7 Avg.cPC[? Cost 7 Avg.Pos. (7 Labels 7
Best opportunity to reach the most customers
[EN Search Network nly You dont have any enabled or paused campaigns. Click "+ Campaign” above to create one.
[ Display Network only ] 0 0.00% A$0.00 AS$0.00 00
Google's network of partner websites
AS$0.00/day o o 0.00% A$0.00 AS0.00 0.0
|.J Shopping
Best 0 create Shopping Ads

eo

Video ads on YouTube and across the wed Leain more

(] Universal app cam|
Promote your app across

h, Display and YouTube

Fill in the Campaign Name.
Type: select Display Network Only and select Marketing Objectives

ProVision recommends his means that your ads’ aim is to drive action from the online user to do

something. We recommend selecting|Call your Business and Visit your Website. |

A Google AdWorllls  Home  Campaigns ~ Opportunities  Reports  Tools -
© select campaign seffings Create an ad group Create ads Confirmation

[ Type: DisplayNetwork only - Drive action

I Campaign name  Preventative Eye Care Can I

e ) [ ) \Le_Marketing objectives _Just the features and options relevant to what you want to accompish 2
lo marketing objective - All available features and options

Marketing objective

Save time and create better campaigns by choosing a marketing objective. Leam more

[Bowem ] €

GET CUSTOMERS TO:

Buy on your website (inc!

Take an action on your website
Qe g ot o

 Call your business
~ Visit your business <

Install your mobile app

Engage with your mobile app

You now need to select the target location for your campaign. This will let Google know who to show your ad to. Click

on|Let me Choose..Jand clickjAdvanced Search.

Home  Campaigns ~ Opportunities

bors  Tools -G A

Create an ad group Create ads Confirmation

Which locations do you want 1o target (or exclude) in Jour campaign?
Al countries and territories

Advanced search
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SeIechadius targeting]This allows you to target people who are within in a particular radius from your practice.

based rurally you may increase this target radius.

Once you have decided on your radius, click Search.

Choose your locations

Enter your practice address, change Miles to Kilometres and type in the kilometre radius you are targeting.
To decide on the radius you need to think about how far you think people will travel to come to your practice. If you are
in a highly populated area anyone outside of a 5 kilometre radius most likely won’t travel to your practice. If you are

9&' Radius targeting \lonahon groups | Bulk locations

You will see your custom radius has appeared underneath your practice address. Clic

Click[Pone|

IROPE.

RICA

4RCTICA

i
ASiA
NORTH
AMERICA
Atan
Been
SOUTH
S AMERICA
Oean AUSTRALIA
+
©2016 Google - Map data ©2016  Terms of Use

ﬂ Caneel

Choose your locations

Mount } Kinglake eswo]
Macedon / National Park
Gisborne o
\ | =3
em Y\, B flerzs 24}
| Sunbury
Yarra Ral

BB ealesvile  Natona!

Il 20.0 mi around 92 Peters Avenue, Mulgrave 3170,
AU (custom)

Melton

farburton
o]

o3 )
StKilda m\.{ o
|  caza f
% L fcais | Bunyip
3 8 State Park
Danydem‘mg g caos )
| Narre Warren
o/ = m
Frankston
Queenscliff o108
oa iz +
Sorrento
{6110 ¢ cies | French Island B

140 |

jcrs7 ] Vorh
©2016 Google - Map data ©2016,Google | Terms of Use  Report 3 map error

==

Search

Search | Radius targetigg#f Location groups | Bulk locations
9 92Peters pfhue Mulgrave 20 miv ‘ search
x
Locations within this target 7 Show all v Reach 7 Add all
Melboure, Victoria, Australia - cty Nearby
South Eastem Suburbs, Victoria, Australia - Nearby
city region
de | Nearby
ude | Nearby

Momington Peninsula, Victoria, Australia - ity
region

9 Show locations on map 2

Selected locations

Targeted (0) Show locations
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If your patients speak any languages other than English you can target certain languages by selecting them in the area

below. Simply tick any additional languages that your patients speak.

Languages 7 What languages do your customers speak?

This sefting determines whether your ad can show for a specific language setting on Google. Note that AdWords doesn't translate your ads
All languages
Arabic Greek Portuguese
Bulgarian Hebrew Romanian
Catalan Hindi Russian
Chinese (simplified) Hungarian Serbian
Chinese (traditional) Ieelandic Slovak
Croatian Indonesian Slovenian
Czech Italian Spanish
Danish Japanese Swedish
Dutch Korean Thai

w1 English Latvian Turkish
Estonian Lithuanian Ukrainian
Filipino Malay Urdu
Finnish Nerwegian Vietnamese
French Persian
German Polish

It's time to input your daily budget. This is the amount you are willing to spend per day. As discussed earlier your daily
spend will vary and may even peak at 20% above your daily budget to help your campaign reach its potential. Your
monthly charge, however, will never exceed your daily budget per day of that month.

ProVision recommends you set your daily budget between $5 - $10. Remember, you can experiment with this amount
once your campaign is up and running and you can pause or cancel an ad at any time.

Manual CPC  Edit

T T e Ty Vary.

Bid strategy

Budget

You need to set up your ad extensions. You would like your link to be connected to your location and also your phone
number. So select both:

e Extend my ads with location information (Your location will come from your Google My Business page )
e Extend my ads with a phone number (Select Australia and then input your phone number)

Ad extenyjons
You can us optienal feature to include relevant business information with your ads. Take a tour.
Location Extend my ads with location information. Show only some lacations for this campaign
Call Extend my ads with a phone number

PFhone numbers

Selected phone numbers: 1
+610385443300 « | ©(03)8544 3900 7

Results for +610385443900

Mo phone numbers are available.

# New phone number

Show this extension on all devices. Edit
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In additional settings we are going to set up the|Delivery Method and the Schedule |

B Show additional settings

Delivery method (advanced) I
Schedule: Start date, end date, ad scheduling I
Ad delivery: Ad rotation, frequency capping

Device: target selected mobile devices and tablets

Dynamic ad settings
Campaign URL options (advanced)

Location options (advanced)

Select the Delivery Mode, [Standard: Show ads evenly over time.|

E Show additional settings

El Delivery method (advanced)

Delivery method 7 I ® Standard: Show ads evenly o\fertimel

Accelerated: Show ads as quickly as reasonably possible

Select the SchedulelStart date, as today. End date, Nonel(you will manually stop it). Set the Ad scheduling the 6AM to

12AM. Remember this is AEST, change thejtiming accordingly if you live in another time zone.

El Show additional settings

Delivery method (advanced)
F Schedule: Start date, end date, ad scheduling

Start date May 25, 2016 Edit

End date @ MNone

Ad scheduling [2 Monday 4 GAM 2 - 00 4 to 12AM 2 - 00 S
Tuesday + GAM =R 1] s to 12AM % . 00 =
Wednesday > 6GAM 5> o 00 5 to 12AaMm 3 © 00 =
Thursday +* BAM * o 00 5+ to 12AM 3 00 =
Friday 4 BAM A~ - 00 4 o 12AM * - 00 S
Saturday 4 GAM 2 - 00 4 to 12AM 2 - 00 S
Sunday 4 GAM 2 - 00 4 to 12AM 2 - 00 S
+ Add
Display clock @ 12-hour 24-hour

Time zone Australia/Sydney (cannot be changed)
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6. Creating a Google Display Advertising Ad Group

You have now created your campaign. You need to create your Ad Group as the next step. To
create your ad group, click onj+ Ad Group

ortunities Reports Tools = O Lu

A Google AdWords Home Campaigns O

m| Search 4 A DEIONS
| Searc K All campaigns = Last 30 days: 21 Feb 2016 - 21 Mar 2016 ™

) Campaign: Prevgntative Eyecare
All campaigns
: Display Hetwork only - Drive action Edit Budget 55.00/day Edit Targeting: 3.0 mi around 82 Peters Avenue, Mulgrawve 3170, AU Edit

[Tl Preventative Eyecare ® Enabled Ty

No ad groups
Ad groups ttings Ads Ad extensions Dimensions Display Network

All but removdd ad groups = Segment Filter = Columns + | 4 + Find ad groups Q, View Change History
M Clicks = f vs None * Daily *
+ AD GROUP Edit Details * Bid strategy * Automate ¥
Default Max CPC 7 Clicks 7 Impr. 7 CTR |7 Awvg. CPC 7 Cost| 7 Avg. Pos. 7

&} . Ad group Status 7
You dont have any enabled or paused ad groups in this campaign. Click "+ Ad group™ above to create one.

Total — all but removed ad groups [1] o 0.00% $0.00 $0.00 0.0

Total - all ad groups 1] 0 0.00% $0.00 $0.00 0.0

You need tolcreate a name for your ad groupJWe recommend naming it the message it is communicating. For example
for the Preventative Eye|Care Campaign you could name it ‘No. 1 Cause’ or for the Digital Eye Strain Campaign you could

name it ‘Mustard: You liye in the digital age. Shouldn’t your eyes?’.

AGOOg|€AdWOFdS Hbme  Campaigns  Opporunities  Reports  Tools

o Create an ad group Create ads Confirmation

Type: Display Netwqgrk only - Drive action

An ad group contains one or more ad§ and targeting methods. For best results, try to focus all the ads and
targeting in this ad group on one prodjict or service. Learn how to structure your account.

You need to set your maximum Cost Per Click (CPC). Enter a Max CPC bid, ProVision suggests starting with S1 and
adjusting based on your results. For more information on CPC take a look at page 18 of these instructions.

Max. CPC Bid » $E
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Select|Use a different targeting methodland selectiDemographics

rests & remarketing — show ads to people based on their interests.
| ® Use adifferent targeting method |

Select a targeting method

Topics
Show ads on pagess about specific subjects
| Placements stomers
Show ads on websites that you choose
- s n3l ptomers, at your current cost per customer |7
Demographics h'more customers, around your current cost per customer (Display Campaign Optimis:

Weekly available impressions
Display Metwork

0 impressions

Your ads will not run because you
haven't added any targeting. Select
targeting methods to choose where
your ads should appear. Learn more

SeIectFemaIe, unknown, 35 — 64 parent, not a parent and unknown |Research shows that females are the decision

—Thakers of the household, for both their children and their parents.

Targeting optimisation leave the selection at|Let AdWords automatically find new customers |

Press Save and Continue

Choose how to target your ads

) Display keywords — show ads on sites related to your keywords.
) Interests & remarketing — show ads to people based on theirinterests.
@ Use a different targeting method

Demographics -

Demographics 7
GENDER AGE PARENTAL STATU'S
IMale [ 18-24 Parent
> Female [] 25-34 Not a parent
Unknown 7 35-44 Unknown |7
45-54
5554
|| 5 or more
Reacha s cainitl =r gudience howing to people e o ental status that we do not know.

= Marrow your targeting further (optional)

Select a targeting method ~

@ Conservative targeting: find additional customers, at your current cost per customer  #

Press Save and Continue

Targeting optimisation
Let AdWords automatically find new customers

Weekly available impressions
Display Metwork

10B+ Impressions

Targeting methods

Demaagraphics

This is just an estimate of your
initial targeting reach and doesn't take
into account automated targeting
methods or bid, budget and device
settings.

Learn more
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7. Creating Google Display Advertising Ads

Now is the final step to creating your Google display advertisement, creating your Ads, the images.
Click on theJAds tabjand then Click onj+ ADJand

AGoogIeAdWorcls Home Campaigns  Oppogiies  Repor Tools -0 ;II

Search « All campaigns Last7 days: May 27,2016 - Jun 2, 2016 ~

All campaigns. -

| (-1 Campaigns | Ad groups ings| Ads  ffkeywords | Audjffces  Adextensions  Dimensions | Display Network  +

[Tl Preventative Eye Care Campaign
ar? Allbut removed ads Seqment | Fiterv | Cougffs v x| 1 Search  View Change History

Micks = vs | one~ Daily

Labels +

Campaign ‘Ad group Status 7 Impr. 7 Interactions 7 Interaction rate |7 Avg. cost 7 Cost 7
'Ad gallery
App ! digital content ad
Dynamic search ad
Mobile app engagement ad

Call-only ad

Video ad

Home  Campaigns ~ Opportunities  Reports

@ select campaign setfngs @ cCreate an ad group € Create ads Confirmation

etwork only - Dri

[0 Type: Displ:

Viow ad igeas opy exsting acg

Create your own image or text ads

Editing

Tt

HTMLS Ads are now supported. Learmn more
Flash uploads will no longer be permitted starting
June 30th. Learn more

Drag file here

Upload an ad

See supported specs

Ad name

Display URL
wvewprovision.com.au

Final URL 7
hito:shww provision.com.au

# Ad URL options (advanced)

Specify different final URL for mobile

Device preference 7

Mahiln

Locate your image files on your documents and click Open
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A preview of your ad will appear on the right hand side.
You now need to name your ad and enter your practice website.

If you would like to create another ad within this ad group click on upload another ad. Once you have finished uploading
all your ads click save and continue.

image ad  Textad

HTMLS Ads are now supported. Learn more
Flash Ads will no longer be served on Chrome
starting 1st September. Learn more

Drag file here
aor

Change file

See supported spe

Aaname Book a 360°
comprehensive

No 1 cause of preventative eyecare
Display URL

'.‘.".‘.".‘.'y:n:.-is\cn com.au eye co nsultation
Final URL
today.

hitp:/ W.provision.com.au

Ad URL options (advanced)
Specify different final URL for mobile J‘ee 66{@, J@@ H\f
7 .

Device preference

This screen will then display on your computer. Simply clickdGo to my campaign.

‘\GoogleAd\Nords Home  Campaigns Opportunities  Repors  Tools -a A

@ select campaign settings @ Create an ad group @ create ads Confirm

Type: Display Network only - Drive action

Your Display Network campaign is created!
What you can do next

Create another ad group fo reach different customer segments

Create another ad group

@ Set up conversion tracking to see which cg#ffpaigns bring the most business

Setup conversion tracking

for some metrics Learn more

© 2016 Google | Editorial Guidelines | Privacy Policy
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8. Google AdWords Dashboard

In your dashboard your ads are now placed and are under review from Google.

When your ad has passed the review process the ad will automatically go live. You will know when this happens through
an email notification and the Status will change to Approved.

Make sure to login and check your ads’ performance. Google AdWords is all about experimentation, don’t be afraid to
change the budget, ad or remove ads and ad groups. In the dashboard you can view how many people have seen your
ad, how many people have clicked on your ad, the average cost per click etc.

AGoogleAdWords Home Campaigns Opportuniies  Reports  Toals

-0 8

-| Search & All campaigns =

Campaign:. Preventative Eyecare

Last 30 days: 21 Feb 2016 - 21 Mar 2016 ™

All campaigns

D Preventative Eyecare ® Ensbled Type: Display Network only - Drive action Edit Budget: $5.00/day Edit Targeting: 3.0 mi around 392 Peters Avenue, Mulgrave 3170, AU Edit
No 1 Cause
Ad groups Settings | Ads | Adextensions = Dimensions Display Network
All but removed ads = Segment v Filter = Columns = £ 3 Search Wiew Change History
B cClicks * VS None * Daily *

m Edit ¥ Automate ¥ Labels *

= . Ad Ad Status  Labels % Campaign ~ Campaign  Clicks  Impr. CTR  Awg. Cost Avg.
group E 7 Served  Type 2 Sub-type z 2 . CPC 2 Pos.
(] . No 1 - - Display Drive o i} 0.00% §0.00 50.00 0.0
Cause Hetwork action
only
Co0293-
Eyet ampaign_Google_; px_1.gif
300 =600
Wigw full-sized image ad
Al drafts D . =~ No 1 - - Display Drive o o 0.00% §0.00 50.00 0.0
C00293-Google_S70x90px_1.gif Cause e Network action
970 x 90 only
All experiments View full-sized image ad
; Total - all but removed ads |7 0 0 0.00% $0.00 $0.00 0.0
Shared Library
Bulk operations
Showrows 57 +| 1-20of2
Reports
Labels for some metrics. Learn more

Help with Google AdWords

There are many tutorials online which can help you familiarise yourself with Google AdWords. Simply Google search
AdWords help and your topic, there is bound to be an answer on a blog or video tutorial.

If you need any advice please contact Google or the ProVision Marketing team on (03) 8544 3900
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